                                                  SIGN GUIDELINES


A sign is a key element of any storefront.  It can attract customers to your business and express its individual character.  Because the sign on your storefront is also an important element in the overall streetscape, it must comply with the sign regulations in Article 29 of the District of Columbia Building Code and the District of Columbia Historic Preservation Guidelines for Signs on Historic Commercial Buildings. To make it easier for Mount Pleasant Street businesses to comply with the city's sign regulations and guidelines, Mount Pleasant Main Street provides the following summary of the regulations and guidelines most relevant to Mount Pleasant Street.

PERMIT REQUIRED


A permit is required to erect, hang, mount, paint, repaint or alter any sign larger than one square foot that is attached to the exterior of a building.  To apply for a permit, complete the enclosed application and return it to the Permit Processing Center at 941 N. Capitol Street, NE, Room 2300.  The completed application must be accompanied by drawings in triplicate, drawn to scale showing details of construction dimensions, lettering and decoration, and the method of attachment.   Photographs of your storefront as it looks now are also required.

For signs that include lighting or other electrical features, a separate electrical installation permit is required. Every sign for which a permit is required must display the permit number and date in letters that are at least one-inch high.

Time and Money Saving Tip

Make sure you have an approved permit before you order a sign or sign materials

PLACEMENT AND SIZE OF EXTERIOR SIGNS
There are a number of appropriate locations for business signs on storefronts.  They may be attached to the signboard or upper facade of one-story commercial buildings.  They also may be located on storefront awnings and canopies, bay windows, transom windows or project above entrances.

Signs on Upper Facades

Business signs are often mounted above a display window on a storefront signboard area in the upper facade of a one-story commercial building. The sign may be painted on the signboard or wall, or be made of wood, metal, or other material and attached to the signboard or upper facade.


Signs should typically cover no more than 65% of the signboard or upper facade.  Lettering, graphics, or logos used for the sign should be a minimum of 8 inches and a maximum of 18 inches high.  If raised, free-standing letters are used, they should project no more that 12 inches from the face of the signboard or upper facade.  Since the sign will be located 10 to 14 feet above the sidewalk and read at an oblique angle by pedestrians, the message should be kept simple.


Signs should typically be centered in the signboard or upper facade.  If the entry to the ground floor business is not located in the center of the storefront, the sign should be centered above the entry.  If the sign is illuminated, top-mounted external incandescent or fluorescent lighting should be used.  The light source should be shielded so that pedestrians and motorists are not subject to glare.  If individual, free-standing letters are used, they may be back-lighted.  Internally illuminated, vacuum-formed signs are usually inappropriate for historic commercial buildings.  
Size

The area covered by an exterior sign or signs can be as large as two square feet for each foot of the building that faces the street, provided the area does not exceed 40 square feet and the size of the sign is appropriate for its location.

Placement in Multi-Story Buildings
First-floor businesses: Signs cannot be placed more than 20 feet above the sidewalk. 

Second and third-story businesses: Signs can be placed only on the part of the building occupied by the business.

Projecting Signs

A projecting sign can communicate effectively.  The content of a projecting sign is limited to one line of free-standing lettering no higher than 12 inches.   


A projecting sign can extend up to 42 inches into public space from a building line, provided it is at least one-inch behind the plane of the curb.  Every part of a projecting sign must have at least 8 feet clearance above the pavement. Projecting signs should be made of wood or metal and must be supported on iron or steel brackets.  The attachments for projecting signs must be rigid enough to prevent the signs from swinging, swaying, or revolving in any manner.  Illumination of projecting signs, if used, should be by external incandescent or fluorescent light, shielded to protect pedestrians from glare.  

Signs on Awnings and Above Bay Windows

Signs are often appropriately located on storefront awnings or on top of bay window structures.  Awning signs may be silkscreened onto the awning fabric, made of fabric and sewn into the awning, or made of a translucent material sewn into the fabric awning.  Signs on awnings may be appropriately located on the slope of the awning, or on its return or valance.  To be legible, the lettering should be in a color contrasting to the color of the awning or may be outlined in a contrasting color.


Signs on awnings and on bay window structures must consist of a single horizontal line of individual, free-standing letters without background and may not exceed 12 inches in height.  The only information that can be conveyed by the line of letters is the street number and the name of the occupying business.


Signs can be supported by bay windows, canopies, marquees, and porticos if the projecting construction is strong enough to support the weight of the sign as well as the required wind and snow load. Signs on projecting construction cannot extend more than 42 inches from the building line.

ADVERTISING LIMITATIONS ON EXTERIOR SIGNS

Not more than 50 percent of the area of any sign can by used to advertise products or services sold on the premises.

COMPATIBILITY

If a businesses has more than one sign, the designs of the signs should be compatible. Business signs on Mount Pleasant Street should also be compatible with the signs of adjacent and nearby businesses.


SIGNS ON WINDOWS
Display Windows

The total area of a store window covered by a sign or signs must be 15- 20% or less.  Window signs can advertise the name of the business and the products or services sold by the business.


Signs announcing the name of a business, products, and services provided, special sales and other information are often hung inside display windows.  Sometimes they are designed as part of the window display itself. Signs hung inside display windows that are made of solid or opaque materials should be hung so that the signs do not obstruct the view of the store from the street. The material used should be compatible with the materials of the storefront and the image the business wants to project.  Typically, the total square footage of signs hung inside display windows should not be more than 15 % of the total display window glass area.  Signs hung inside display windows that are made of transparent or translucent material should be limited to no more than 20 % of the glass area of the window.


Signs may also be appropriately applied to the inside of display windows.  Traditionally, some businesses, such as drug stores and jewelers, applied sign bands at the at the top or bottom of display windows to advertise products and visually reduce the size of the window without blocking it down.  Business name signs and promotional signs are often applied to display windows just below or just above eye level.


Gold leaf and paint are appropriate materials for permanent signs applied to the inside of display windows.  Paper, cardstock, vinyl lettering and other materials are not appropriate for permanent signs, but may be suitable for temporary promotional signs applied to display windows.  Signs applied to display windows should not cover more than 10% of the total glass area of the window.

Posting of Public Information

Businesses may display up to two cards no larger than 14 X 22 inches advertising matters of public interest (such as an application for renewal of a liquor license).  The maximum time that each public information sign can be displayed is 30 days.

Signs on Transom Windows

Business name signs and street addresses are often applied to transom windows.  In some cases, they may be made of gold leaf or painted onto clear transom glass.  In other cases, they may be made of colored or stained glass incorporated into the design of the transom.  Signs applied to transom windows should occupy no more than 15% of the glass. 

SIGN MATERIALS

Signs may be made of a wide variety of materials including wood, metal, paint, gold leaf and certain types of plastic.  Conversely, vinyl, paper, cardboard, and other materials that do not project a quality image are almost never appropriate for business signs.  A sign material should be selected based on the image the sign is intended to project, its compatibility with the materials of the storefront, and its durability and cost. (

COLOR

Color has a great influence on a sign's legibility and image.  Typically, legibility will be enhanced if the color of a sign contrasts with its background.  A sign with a darker background and lighter colored letters, for example, will have a strong visual appearance.  Outlining a sign's letters, graphics, or logo in a dark color will also help these elements out from the background.  Sign colors should complement the colors used on the storefront.

TYPEFACES

A good sign communicates its message quickly and easily.  The clearer the typeface, the more understandable the sign.  Lettering that is overly ornate or hard to read should be avoided.  A sign's typeface also helps project an image of the business.  Serif typefaces, for example, have a traditional appearance, while sans serif and script typefaces give a more contemporary look to a sign.  The use of capital and lower case letters will also affect the image of a sign and business.  All capital letters creates a somewhat formal appearance, while all lower case letters presents a more contemporary image.        

BANNERS AND FLAGS

Banners and flags require permits. They can extend as much as 42 inches over public space and must be at least 18 feet above the sidewalk and at least 25 feet above the street. 
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